To appear irProceedings of the 4th International Workshop on Social Intelligence
Design (SD 2005)

Politics as Usual in the Blogosphere

Norman Makoto Su, Yang Wang, Gloria Mark
Department of Informatics
Donald Bren School of Information and Computer Sciences
University of California, Irvine
{normsu, yangwang, gma®ics.uci.edu

Abstract

In recent years, the emergence of weblogs, commonly knovatogs,
are changing the way that people interact over the Interimeb partic-
ular kinds of blogs have become particularly popular—pzditand per-
sonalhobby oriented blogs. Each of these types of blogs fostema co
munity of readers and writers. In this paper, we investidgute the no-
tion of community is expressed through these two blog geniMesexam-
ine the diferences between community aspects in political and persona
blogs. We focus on four dimensions that are associated witimaunity:
activism, reputation, social connectedness and ider@ity. results, based
on a multilingual worldwide blogging survey of 121 politiGand 593 per-
sonalhobby bloggers from four continents show significarffedences in
blogging practices across these genres.

1 Introduction

Spotlighted by the medi&]ogs have become the archetype for information technology
successes. Blogs, short for weblogs, are webpages whosntang periodic, reverse
chronologically ordered posts. With the advent of spexgaliblogging services such
as Blogspdt and MSN Spacésthat have empowered the end user with free online
publishing tools without the burden of having to learn HTMilogging has become
accessible to people from all walks of life.

No longer a niche community, bloggers are fast becoming @m fior postmodern
pop culture. Based on online lookups, Merriam-Webster's@hary site proclaimed
“blog” to be the #1 word of the year (“Merriam-Webster's”,@0). Many people (in-
cluding journalists) use blogs as an alternative to tradél news sources—for exam-
ple, detailed live coverage of a tragic car accident thatdatimerous deaths in Santa
Monica, California was provided at the scenevimxy.org’s blogger (Ward, 2003).

httpy/www.blogger.com
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As a case in point, blogs have been predominately featureudlticles regarding
their political activism and influence:

Back in 2002, Marshall helped stoke the fires licking at Trent Lott’s feigging

up old interviews that suggest his support for Strom Thurmond’s raciities

went way back; Marshall's scoops found their way onto The AssocRitests wire

and the Op-Ed page of The New York Times...a platoon of right-wing bloggers
launched a coordinated assault against CBS News and its memos claiming that
President Bush got special treatment in the National Guard; within 24 hiers
bloggers’ obsessive study...migrated onto Drudge, then onto Fox News...

The New York Times Magazine, 2004 (Klam, 2004)

The above incident eventually led to Trent Lott's resigmatas Senate Republican
Leader. Many other examples of political influence aboundn Rather’s recent res-
ignation announcement from ti@BS Evening News is thought by many to have been
influenced by the work of bloggers who investigated the Wigliof documents purport-
ing to question President Bush’s National Guard service [M@tDaily.com, 2004).
Bloggers also played a large role in fundraising for the reekward Dean 2004 U.S.
democratic primary campaign (Manjoo, 2003). Finally, scisps that President Bush
was using a listening device for assistance during the geasial debate and worries
over the validity of voting machines were echoed in the bfpiere (Lindaff, 2004;
Drum, 2004).

Political blogs are often on the so-called “A-list” of blo@iderring et al., 2005).
A cursory glance at blog popularity rankings provided byHrearat? and The Truth
Laid Beaf reveal a preponderance of political blogs such as Instapubaily Kos and
Wonkette in the top 100. Such high profile political blogsilgagarner over 350,000
hits per day (Klam, 2004). HitWise, a website influence ragKirm, estimates that the
most popular political blog receives over 0.0051% of alenet visits per day (BBC,
2004)—a rather high percentage for the whole web.

Yet, despite the fame high-profile political blogs have gdirthe majority of blogs
arenot political in nature. Recent studies have shown that mostsegve as a per-
sonal journal and are sparsely connected nodes in the lpbgos network (Herring
et al., 2004, 2005). Recent studies by Nardi et al. (2004b¢ Ihaxestigated the mo-
tivation behind this underrepresented group of bloggeos.ekample, some personal
bloggers blog to document their lives, whereas others lddghe their writing skills.

As opposed to past Internet virtual community technolqgdsgs are unique in
that they foster communities of writers. Whereas other teldgies like multi-user
dungeons (MUDSs) explicitly encourage reciprocal relatiuips, in blogs the primary
relationship is always with respect to the writer. Readeesadnle to participate in a
blog writer's community through the creation of commentd arbound links. Nardi
et al. (2004a) liken a blog to a radio:

3httpy/www.technorati.com
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Just as with radio, the blogger can broadcast messages of their ouasiradpavith-

out interruption. Limited feedback analogous to listener call-in on a radio statio

is possible with comments on blog posts. The comments remain “subservient” to
the main communication in the posts, just as a talk show host or deejay dominates
listeners.

Thus, with this combination of linkage and writer-centools,communities of practice
revolving around a specific, often dynamically changingdapan readily form (Wenger
et al., 2002).

While political and persondiobby blogs both share the aforementioned charac-
teristics of blogs in general, at the same time they each enedifferent attributes.
The anecdotal evidence so far seems to point out that @dliiloggers often dominate
the mainstream consciousness of how blogs are perceivedt iSMh&hat makes these
blogs so predominant? Moreover, anecdotal evidence seepwsrit out that personal
bloggers make up the majority of the blogosphere, and ydeexiy have less visibility
in the mainstream consciousness. What is it that, despiteléinge numbers, makes
personal bloggers much less a visible, collective forcenfifience? Furthermore, the
purpose of these two genres seem to diverge. Media covelkdgm,(2004) seems to
indicate that political bloggers seek to influence othersugh a large social commu-
nity. On the other hand, research (Herring et al., 2004, 28@%5di et al., 2004a,b) has
indicated that personal bloggers often blog for personiéllfoent and to seek other’s
opinions within a smaller community network.

In this paper, we are interested in how a blog’s primary auintan éfect the blog-
ger’'s notion of community. We ask: How does a blog’s genffec how bloggers
experience a sense of community? We are in particular stenlen comparing and
contrasting two distinct and popular genres—the politecad personghobby blog. Do
political bloggers form a community distinct from persghabby bloggers? How can
we resolve the paradox that a minority genre is most inflaéirithe blogging com-
munity, whereas the majority genre exerts little influentéhie blogging community?
To address these questions, we conducted an internatiomlgl af bloggers from four
continents.

2 Related Work

Due to its recent fame there have been a number of quanditatid qualitative stud-
ies seeking to characterize blogs. Herring et al. (2004%riss a study of 203 blogs
from blog.gs where most blog authors were found to be youmndj athles located in
the USA who create personal style journals that are updatealsadaily. An average
of 0.65 links and 0.3 comments were found per post. A socibiorx analysis of
blogs carried out by Herring et al. (2005) note that A-lisdds (which often have a
political slant) have a large influence and centrality in Ibh@gosphere network. The
majority of blogs, in contrast, were found to be sparsely sporadically connected.
Bar-llan’s more focused analysis of 15 “professional” tepiented blogs discovered
that the majority of posts describe or quoted embedded linksled to a variety of
targets such as other blogs, news items and content sitedl#Ba2004). In-depth
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studies of blogging using ethnographic techniques by &chet al. (2004) have shown
bloggers to use blogging in a cornucopia of roles—from dm®af personal expression
to travelogue progress reports. In a further elaboraticardNet al. (2004a) provide
an activity theory analysis framework for understandinggging. Krishnamurthy’s
work follows the burst of activity on blogs afteyXd; he creates a taxonomy of blogs
by splitting them into four quadrants with two axes: perdarsatopical and individ-
ual vs community (Krishnamurthy, 2002). Finally, our fartitming work (Su et al.,
2005) details that while cultural fierences in blogging communities exist, overall the
blogging community shares remarkable similarities witbreather despite geographic
distances.

3 The Global Blogging Community

Though the concept of community has manffetient aspects, in this paper we have
chosen to focus on several dimensions of a community thatrdieg to Preece and
Maloney-Krichmar (2003) are particularly relevant: aistia, reputation, social con-
nectedness and identity. We discuss these facets in tlwevinly sections, as well as
our hypotheses.

3.1 Activism

In the popular media, blogging is perhaps most recognizeshanabler for collective
action. Thus, some bloggers seek to influence events intloelid through their blogs.
Nardi et al. (2004a) noted that bloggers wrote entriesekpress opinions and advice,
often with a clear statement of particular actions they wished their readers to take.”
Numerous examples can be found in the use of blogs duringtieat U.S. presidential
campaign. Many new blogs sprung into existence to orgareoplp around specific
events, such as boycotting Sinclair Broadcasting spon&agig, 2004). In addition,
bloggers will often encourage others to blobldgging and readers together beget the
social activity of blogging” (Nardi et al., 2004a). We predict that political bloggerd w
have a higher activism score than persgrabby oriented bloggers.

3.2 Reputation

In this dimension of community, we ask to what extent do byggralue how others
perceive their blog? In other words, haecountable are bloggers for their content,
and how important is their blog’s reputation to them? For epbhogging is mainly for

themselves. On the other hand, Nardi et al. (Nardi et al.4BPAote that:

Most bloggers are acutely aware of audience...calibrating what they wlilvdh
not reveal. Many bloggers explained that they have a kind of persmui of
ethics that dictates what goes into their blogs, such as never criticizingl$riam
pressing political opinions that are openly inflammatory. Not that bloggpetsssy
controversy...but they typically express themselves in light of their audience



How does accountability and reputation compare in blogsafegpolitical, versus blogs
that are personal in nature? We predict that reputatiorbeithore valued with political
bloggers than personfhbbby bloggers.

3.3 Social Connectedness

Many bloggers feel a sense of community and belonging witerdtloggers. Blogrolls,
trackback links and comments can hint at a blogger’s cormmetin fact, such social-
network links are often used by blog ranking services sudh@8logdex aggregator
to determine popularity. The particular blog lists or bloggs that a blog belongs to are
also indicative of a blogger’s social circle. For examppedalized forums and listings
for Asian-American bloggers such as Rice Bowl Journals exidtldog rings such as
UC Irvine’s LiveJournal community cater to a specific grosfuflents at UCI).

As one aspect in our exploration of blog communities, we aterésted in how
people feel connected to others through blogging. How haegdihg fostered friend-
ship? Finally, how connected are people to other blogs mksland comments? Due to
the recent coverage of collective action within the paditicommunity of bloggers, we
predict that political bloggers will be more socially cooted to other bloggers than
personghobby bloggers.

3.4 Identity
Herring et al. (2004) note that:

...many bloggers include explicit personal information on the first page of the
blogs...a full name (31.4%), a first name (36.2%), or a pseudonym (28Mé6¢

than half (54%) provide some other explicit information (e.g., age, occupatio
geographic location)...the identity of the author is apparent to some extentin mos
blogs.

Donath (1998) describes how identity is critical in virteammunity interactions, yet
the medium &ords people the opportunity to either conceal or revealtifenBlog
writers (as do readers) have full control over what aspddtsair identity are revealed.
Blog services will often provide a “profile” page which bloggean fill out for inquis-
itive readers. Pseudonyms provide an identity while maiimg privacy for others.
Aliases are utilized not only by bloggers, but also in refees to other people in en-
tries. Blogs allow one to freely assert their own identityhetit social stigmatism: for
example, Iranian women are using blogs as an outlet for sgpme in a traditionally
conservative society (Hermida, 2002). We predict thatgeabkbloggers will hide their
identity more readily than political bloggers.

4 East vs West

Geert Hofstede’s quantitative study at IBM is well known fevealing ten dimensions
where cultures dier (Hofstede, 1991). Hofstede found noticeable clustesfrigastern
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and Western cultures across dimensions. Of particularastés Hofstede’s individu-
alism index and power distance index. The individualismenteasures how much
people freely assert their opinions (despite possibléhelsls and how much people ex-
pect to have to fend for themselves in society. The poweancs index measures how
much people expect and accept unequal power distributiosmciety. Western cultures
were found to have to have a higher individualism index thast&n cultures. Con-
versely, Western cultures were found to have a lower povgtandce index than Eastern
cultures. This, according to Hofstede, partly stems froendbilectivist nature of East-
ern cultures, versus the individualist nature of Westettuoes. These characteristics
of Eastern and Western cultures may originate from theviofig two points:

1. Western cultures advocate democracy and freedom, whséE cultures em-
phasize loyalty. A possible basis for Western culture cafobad in the ancient
Greek concept oPaideia (Jaeger, 1945), “the process of educating man into
his true form, the real and genuine human nature”—the tigiif one for lib-
erty (freedom) and nobility (the beautiful). This, compded with the French
Revolution’s ideals of civil rights, equality before law,gaedural justice, and
democracy, forms a cohesive backdrop for Western societyth® other hand,
one of the key features of Confucianism, the classical reptesive of Eastern
culture, is loyalty. It is a doctrine which often asks for thlend, unquestioning
obedience to a ruler from the ruled.

2. Whereas Western cultures value an ego-centric ideologsteEn cultures en-
courage one to look at the world in a holistic manner (from \fesvpoint of
the interrelationship between individuals and society)sdgbon the aforemen-
tioned Western concepts of Paideia and equality, Westairtgyencourages the
individual’s opinions about society. However, in the Ed&tpism emphasizes
“oneness”—that since entities (including ourselves) aterdependent and con-
stantly redefined due to circumstance, we can come to sdarajktas they are,
and that we ourselves are a simple part of a larger, currentend This under-
standing of oneness leads one to an appreciation of lif&atevand our place
within them as miraculous moments which “simply are”.

From these basic precincts of Western and Eastern cultweesan derive some
hypotheses about the predicted popularity of politicaggiag in these cultures. With
point (1), we can conjecture that Western culture encowréige participation in pol-
itics and that it is their explicit right and duty to exprebeit political opinions. On
the other hand, Eastern culture may encourage apathy iticgehpolitics are only of
interest to politicians (rulers), and politics is merely ragp of rules that one has to
obey, rather than a group of rules one can comment on or atterapange. Of course,
there are exceptions in history where people in Easternm@gdthave risen to protest an
oppressive regime. With point (2), we can conjecture thatgblitical issue arises in a
society, people in Western cultures may readily speak @it tipinions, whereas peo-
ple in Eastern cultures would rather adjust themselvester ¢a the society. Finally,
despite these ffierences rooted in historical culturatigirences, political expression in
modern Western culture may simply just be more widespreaul ith modern Eastern
culture which can be reflected in blogs. Hence we predict Baatern cultures will
have fewer politically motivated blogs than Western cudsur
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5 Methodology

Data for our study was gathered via a web-deployed survaynhs targeted for blog
writers. Participation in the survey was strictly voluntary andrapondents were in-
formed that their responses would be anonymous. We useck®uasmArtisf soft-
ware to develop an English language version of the survey,castom Rub% based
cgi-scripts to generate unicode encoded Javascript ssifeepur Asian language ver-
sions.

Demographic questions on the survey were adapted fror@é Center’s WWW
Surveys (n.d.). Questions related to dimensions described in @e&iwere gleaned
from observations of current blogs, conversations witlgQeys and research papers,
e.g. Nardi et al. (2004b). Our final English survey versiod Ba questions. Native
speakers of (traditional and simplified) Chinese, JapanedeKarean translated the
English survey. Afterwards, reverse translation was ueeektify that the questions
were in fact equivalent to their respective English coyrdets. We hosted a website
that provided an FAQ, explanation of our research goals amdact information to
field inquiries regarding our blog survey. The English laage survey was deployed
in early summer of 2004, and the Asian language survey wasykapin late summer
of 2004. Both were active for a six month period.

To gain an appropriate sample of blog authors, we used dewethods to advertise
our survey: 1) The first author advertised the survey on g bllegsurvey.blogspot.com,
with trackback features, 2) We registered our survey blogajor blog search data-
bases, 3) Really Simple Syndication (RSS) feeds were augthemtdlow readers to
be notified of changes. RSS is an XML communication standaatahlows a web
developer to easily publish updated content in a formatyeasderstood by a number
of RSS aggregators. 4) We added blogs who advertised ourystmair blogroll, 5)
We created a template email asking bloggers to fill out theeguand to also post an
entry encouraging readers to fill out (and further propagdiek to the survey in their
own blogs), and 6) We also posted information about our bloglogging forums and
IRC chats, and 7) word-of-mouth.

During the deployment process, we received many insigktiaiments and criti-
cisms issued by bloggers. Some pointed out minor mistakepetling, while others
had higher level questions regarding our research. Evere sinthe more popular
“monster” bloggers took time out to personally respond ket advertise our survey.

6 An Overview of International Blogs: Demographics and
Purpose
A total of 1404 participants filled out our survey. From thasal, we extracted 1232

valid participants who were then grouped into distinct oegior countries. Over 200
respondents were excluded from our analysis because weotllthme a critical mass

Shttpy//www.quask.conreryhome.asp
Shttpy/www.ruby-lang.org
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Fig. 1: The regions where valid par- Fig. 2: The primary content indicated by
ticipants (#femal@male, femaleblack, bloggers from Western and Eastern re-
male=white) were living at the time they gions in the survey.

filled out the survey.

of respondents that we felt could be classified into a “comimegional culture. Those
classified in the Japanese, Chinese and Taiwan groups weréhosie who lived in
their respective countries and spoke tiiéceal language as well. We did not apply this
requirement to respondents of Southeast Asian countriesrerEnglish is often flu-
ently spoken. Fig. 1 summarizes the number of participants fvhat we deemed as
Eastern and Western cultures. Western regions consist®f Oanada, Denmark, Fin-
land, France, Germany, Iceland, Italy, Ireland, Nethel$ai$pain, Switzerland, and the
U.K. Eastern regions consist of China, Japan, Taiwan, Irelan@hilippines, Singa-
pore, Thailand and Vietnam. We believe that our respongs raére in part related to
the vigor with which we pursued participants from certainmies. For example, we
lacked resources to actively recruit Korean participantsraceived only 13 responses
from Korea.

Fig. 2 shows what bloggers from Eastern and Western culamesidered to be the
primary content of their web page. Interestingly, thoughspeal oriented blogs were
the largest category in both cultures, Eastern culturesaHadyer proportion of hobby
oriented blogs. Additionally, Western blogs had far morétjgal blogs than Eastern
bloggers. A chi-squared test revealed significaffedences in the percentage of per-
sonal and hobby oriented blogs across Eastern and Westtunesuy? = 7241, p <
0.001). A chi-squared test also revealed significaffedences in the percentage of po-
litical blogs across Eastern and Western cultux@s< 4148, p < 0.001). The ratio of
political to personghobby blogs in Eastern cultures was approximately 1 to 5@reh
ase the ratio of political to persoflabbby blogs in Western cultures was approximately
1to 3.



7 Analysis of Community

Questions were grouped according to the dimensions of cantyndescribed in Sec-
tion 3: activism, reputation, social connectedness anatitye To measure the internal
consistency of the questions grouped into these categ@mesmbach’'se was calcu-
lated, which is the degree of interrelatedness among it€odifa, 1993). Or, more
formally, « is the total proportion of a scale’s total variance that carattributed to a
common source (DeVellis, 2003). Questions whose additiaiiné category brought
a below 0.60 were dropped. Question scores were then linearhpbined, with their
weights determined by principal component’s analysis (POAg principal compo-
nent is the best linear combination which accounts for thetraariance in the items.
Thus, we obtained a single score from a combination of suquestion scores that
were related together. See the Appendix for details on whestipns were combined.
Statistical significance was determined via the ANOVA anchiMaVhitney (nonpara-
metric) tests. Nonparametric tests were used when the dedaat normally distrib-
uted.

Table 1 lists each principal component and their statiséeslysis was carried out
with the R’ language for statistical computing. The next sections rilese the results
of our analysis with each dimension of community.

Dimension Cronbach’'sa % Total Variance Explained Eigenvalues
Reputation 0.64 52.02 5.28
Activism 0.84 85.96 5.10
Social Connectedness 0.79 39.38 8.58
Identity 0.61 77.57 8.58

Table 1: Principal Component Values

7.1 Activism

Fig. 3 depicts a box plot diagram. It pictorially represemtsre-number summary. The
line across the box represents the median, and the diampreseants the mean. The
bottom and top of the box represents the first and third daaréspectively. Points that
lie outside of the whiskers (the end points of the lines) atside values (not within the
1.5 interquartile range). Each box plot corresponds to threcjpal component scores
for a particular country.

The box plots (Fig. 3) indicate that political blogs moreiagdly seek to influence
others, when compared to personal blogs. An ANOVA revealgfgcant diferences
(F(1,775)= 1061 p < 0.001) between political and persoftabby content oriented
blogs in the activism dimension.

"httpy//www.r-project.org
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7.2 Reputation

Fig. 4 illustrates that political bloggers seem to valuertbigs reputation more than
personal bloggers. An ANOVA revealed significanfteliencesi (1, 748) = 5.19, p <
0.001) between political and persoffabby content oriented blogs in the reputation
dimension.

7.3 Social Connectedness
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Fig. 5: Box plots of social connectedness  Fig. 6: Box plots of identity across polit-

across political and persoyiabbby con- ical and personaiobby content oriented
tent oriented blogs. High values indicate blogs. High values indicate one who re-
lower social connections. veals less of his or her identity.

An ANOVA revealed significant dierencesE(1,729) = -6.49,p < 0.001) be-
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tween political and personfbbby content oriented blogs in the social connectedness
dimension. The box plots (Fig. 5) show that bloggers withspaathobby content
indicatedless social connections than their political oriented peers.

7.4 Identity

It was observed that personal bloggers seemed to revehtlgligss of their identity
than political bloggers (Fig. 6). A Mann-Whitney test reeshbignificant dierences
(W(1,769) = 33919 p < 0.05) between political and persoytadbby content oriented
blogs in the identity dimension.

8 Other Questions Relating to Community

In addition to the four community dimensions, we also exadidiferences in how
conscious dterent bloggers reported to be of their readers.

Fig. 7 depicts agreement to the following statemé&utien | write my blog entries,

I am conscious of my readers. Political bloggers seem to be more aware of their audi-
ence when writing entries when compared to pergbnaby oriented blogs. A Mann-
Whitney test revealed significantftirences\(V(1, 777) = 47692 p < 0.05) between
political and persongiobby content oriented blogs.

Fig. 8 depicts box plots of age groups across political amdgre/hobby oriented
blogs. An ANOVA test revealed significantftkrencesi (1, 788) = 9.88, p < 0.001)
between political and persoflabbby content oriented blogs. The results seem to indi-
cate that political bloggers are older than perstddby content bloggers.
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Fig. 7. Box plots of “When | write my Fig. 8 Box plots of age groups across
blog entries, | am conscious of my read- political and persongiobby content ori-
ers’ across political and persorabbby ented blogs. High values indicate an older

content oriented blogs. High values more group.
agreement with this statement.

11



9 Discussion and Conclusion

In this paper, we investigated whether political and peagbobby bloggers experience
community diferently. Our analyses indicates that, yeffedences do exist. In partic-
ular, political bloggers: 1) Seek to influence others moamthersonghobby bloggers;
2) Value how others perceive their blog’s reputation moantpersonghobby blog-
gers; 3) Are more socially connected than perstodlby bloggers; 4) Indicated they
reveal more about their identity than persghabby bloggers; 5) Are more conscious
of their readers when writing entries than persgmabby bloggers; 6) Are in an older
age group than persoflabbby bloggers; and 7) Are almost nonexistent in Eastern cul
tures. These results largely confirm our hypotheses in @e8tand Section 4.

Our results suggest that personal and political bloggers wery diterent goals in
using blogs as a means for social interaction. The blog i&susled for both political
and personal expression, but irffdrent ways. For political expression, it is a means
for conveying late-breaking news fast. Not only can blogevs post information from
any news source, any reader can contribute news immedtatelygh email. On elec-
tion day in the U.S., numerous examples were found of reasrding in reports to
blogs of how voting was proceeding at local sites. Thesevay@ess reports served to
give people who were geographically distant a clear pictfiexperiences in dierent
states. Political blogs also provide a forum for discussinropics that are expected
to be political. Such forums can be especially valuable fwgte who feel alienated
from the dominant culture and feel that there are scarcengiiaito express themselves
(Elms, 1976). Through expression in a blog, one can aligrselheavith like-minded
people though one’s local community may express contrawsi Another factor that
has been attributed to leading to involvement in politichesneed for control in one’s
own life (Renshon, 1974). Writing or contributing to blogs keles one to broadcast
their message to the world in a relativeljyatless fashion. Whereas political bloggers
intend to influence others (as our results show) throughrimédion or opinions, per-
sonal bloggers intend to express and get reactions to thgiessions (Herring et al.,
2004, 2005; Schiano et al., 2004; Nardi et al., 2004a,b).

There is an interesting paradox in blofjcedances for personal blogs. People can
also broadcast their message to the world yet they have tiendp keep their iden-
tity secret. People can vent anger, reveal desires, and etnge without fear of
repercussion. This is consistent with our results showhiagy personal bloggers reveal
identity less than political bloggers.

Political bloggers aim to influence; personal bloggers arexpress feelings that
are personal and there is tacit understanding among pesgbeiated with a personal
blog that these feelings are tied to the writer or contribut@olitical blogs contain
both facts and opinions but the opinions must be well-infedm Opinions as rants
lose credibility fast in the political arena. This is one wayinterpret our finding that
political bloggers are more concerned about their repartdatian are personal bloggers

Daniel Drezner, a prominent political blog§eposed the following conundrum
(Drezner and Farrell, 2004):

8httpy/www.danieldrezner.com
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Weblogs occupy an increasingly important place in American politics. Theirinfl
ence presents a puzzle: given the disparity in resources and orgamiziatipvis
other actors, how can a collection of decentralized, nonprofit, comtaaial dis-
cordant websites exercise any influence over political and policy o®puts

Drezner partially answers the question by viewing politldags as a focal point for
the general media on the whole. Due to its gained credillititiin media giants such
as ABC’sThe Note, political blogs have also gained influence. Our resultsipout
that the political blogger is a fierent breed from the persoftadbby blogger. More
socially connected, and with a greater drive to influencermsththis group of generally
older bloggers constitute a formidable collective. We daadi that part of the politi-
cal blogging community’s success is due to the unique cleniatics the politically
minded blog writers share.

10 Limitations of our study

Results from our survey can potentiallyfiar fromself-selection bias (Wild and Seber,
2000). To achieve good respondent numbers, we did not linritrespondents to a
restricted demographic sample of bloggers. As a resultesaic bias can be intro-
duced, and thus we can only say with some confidence that mplsavill represent
those blog writers who are willing to fill out our survey. Indation, our results are more
indicative of political bloggers from Western culturesghex than Eastern cultures (due
to the small number of political blog participants from Asieultures in our survey).
While we cannot say these results are wholly representatiglog authors in general,
we believe that our data is, nevertheless, a good contitbtti a deeper understanding
of the blogging community.
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12 Appendix: Dimensions of Community

Reputation

The reputation of my blog is important to me.

It is important to me that my friendsolleaguefmcquaintancesfine know of my
blogs’ reputation.

It is important to me that | regularly create meaningful bérgries.

The appearance of my blog is important to me. (e.g. no typmssistent format, color
scheme, easy to browse).
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Activism

It is important to me that | influence others through the apisistated on my blog.

It is important to me that my blog can influence events in theavo

Social Connectedness

About how many blogs do you directly link to from your main glpage (i.e., not in-
cluding blog entries and comments)?

How often do you currently comment on other blogs?

How many people do you think read your blog per day (your bststnate)?

How often do you receive comments on your blog?

How often do you get e-mails regarding your blog?

Since starting a blog, | have become more connected withlpdikp me.

How long have you been reading blogs (your best estimate)?

How long have you been writing your blog (your best estinfate)

How many diterent blogs do you regularly read during a week?

[dentity

As a blog writer, do you actively try to conceal your real-\doidentity (maintain
anonymity)?

How often do you use aliases (nicknames) instead of real samygour blog entries
(e.g. when you refer to other people)?
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